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Professional PR-community in the Russian Far East: 
identification and self-organization

The article is devoted to the issues related to the study of the process of identification 
and professional self-organization of public relations specialists in the Far-Eastern region of 
Russia. This process is studied from the point of view of defining the group identity, group 
norms, and the activities of professional communities. The empirical basis of analysis was 
the results of an expert survey of public relations specialists in the Far-Eastern federal 
district. The authors identify the current professional PR communities of the Russian Far 
East, identify the motives of their members for more active participation in the communities 
life. There is an independent association of representatives of professional group due to 
the grassroots activity «spontaneous self-organization» and the presence of experience in 
consolidating PR specialists in a specific field (state) with an external actor. It is concluded 
that today there is a willingness of the self-organized PR community to participate in solving 
the socially significant issues for the region, the development of inter-sector partnership, as 
a result of formation of trusting attitude of population to the decisions taken in the region.

Keywords: professional group, professional community, professional organizations, 
professional associations, Far Eastern PR community, public relations.

Reference to the article
Markina Y. M., Pestova Y. N. Professional PR-community in the Russian Far East: 
identification and self-organization// Power and Administration in the East of Russia. 
2021. No. 1 (94). Pр. 108–118. DOI 10.22394/1818-4049-2021-94-1-108-118 

References:

1. Azarova L. V. Strategies for making 
ethical decisions in professional communica-
tion. M.: McElrs O.Yu. Markova. SPb.: LETI 
Publishing House. 2008. (In Russian).

2. Durkheim E. On the division of social 
labor / per. with fr. A.B. Hoffmann, approx. 
V.V. Sapova. M.: Canon, 1996. (In Russian).

3. Krivonosov A. D. The sixth stage of de-
velopment of PR in Russia. Social commu-
nications: science, education, profession: 
proceedings of the All-Russian scientific 
and practical conference with international 
participation. Issue. 18. Petersburg, April 
10–13, 2018 St. Petersburg: SPbGETU 
publishing house, 2018, pp. 206–211. (In 
Russian).

4. Mansurov V. A., Yurchenko O. V. So-
ciology of professional groups in Russia: the 
history of formation and prospects Vestnik 
Instituta sotsiologii [Bulletin of the Institute 

of Sociology], 2013, no. 7. (In Russian).
5. Mersiyanova I. V., Cheshkova A. F., 

Krasnopolskaya I. I. Self-organization and 
problems of formation of professional com-
munities in Russia. Moscow: NRU HSE, 
2011, 188 p. (In Russian).

6. Weber M. About the understanding of 
professional duty in the conditions of the 
enchanting world, for more details see the 
chapter “Professional ethics of ascetic Prot-
estantism.” Selected: Protestant Ethics and 
the Spirit of Capitalism. Moscow: Rospen, 
2006, pp. 77–128; 127. (In Russian).

7. Professional standard of a public rela-
tions specialist RASO – Russian Association 
for Public Relations. URL: https://www.raso.
ru/profstandart.php. (In Russian).

8. Anderson B. Imagined Communities. 
London: Verso, 1983.

9. Parsons T. The Professions and Social 
Structure (1939). . New-York: The Free Press, 
1966.


