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Entrepreneurial potential 

of the student's youth: influencing factors
The article examines the factors shaping entrepreneurial potential of the students. Based on the research of students from RANEPA, KHSPU, KSAEL, the author identified the main determinants of doing business for young people. Particular attention paid to the role of the university in the process of formation of the students’ desire to do business. Results of the study allowed the author to reveal: how higher education, which receives the respondent promotes the development of entrepreneurial skills, explores the competence of students to start business.
В статье рассматриваются факторы, влияющие на формирование предпринимательского потенциала студенческой молодежи. На основании исследования студентов ДВИУ РАНХиГС, ДВГГУ, ХГАЭП, проведенного автором, были выявлены основные детерминанты занятия бизнесом у молодых людей. Особое внимание в статье уделяется роли вуза в процессе формирования желания у студентов заняться бизнесом. Результаты исследования позволили автору выявить, насколько получаемое респондентами образование способствует развитию предпринимательских качеств, исследована компетентность студентов для открытия бизнеса.
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The modern system of higher education aimed at training competitive graduates. Despite on the direction of training, some of students chosen occupation in business, as the scope of application of labor, after graduation. Studying the views of students who do not have their own business, but will plane to open it at any time, we can indirectly predict the entrepreneurial potential of the region. [1]

But analysis of the factors affecting the employment business is important enough.
In our opinion, entrepreneurial potential of students depends of the objective factors, as reflected in the statistics and the results of sociological research «Entrepreneurial potential students RANEPA, KHSPU, KSAEL» (n = 1000), conducted by the author.

Firstly, entrepreneurial activities are more typical for the students who related to entrepreneurs positively (Table 1).
Table 1
Distribution of answers to the question
«How do you treat people who are engaged in business activities»?
	Expression
	% 

of all respondents

	Positively
	93,1

	Negative
	1,2

	Neutral
	5,7

	Total
	100,0


Source: calculated and compiled by the author.

93.1% of respondents said they have a positive attitude towards people who are engaged in business. At the same time, the survey results show that the desire to tie their future with the business characteristic mostly students with entrepreneurs among acquaintances, friends, relatives. 94% of respondents, who reported entrepreneurial career, said that their family members are entrepreneurs. 68% of the students, among those, who has not familiar with the entrepreneurs, plan to start their own business.
Secondly, a desire to do business due to the presence of qualities that characterize the entrepreneur.
76.3% of respondents said that modern Russian businessman must possess the qualities, such as «leadership qualities», 69% of respondents consider it necessary «ability to negotiate, negotiate». For 61% of the students these qualities include «hard work», 50% of respondents say that the entrepreneur should be educated. In this case, the negative qualities («dishonesty», «ability to circumvent the law») reported only 9.8% of respondents. (Table 2).
Table 2


Distribution of answers to the question
«In your opinion, what qualities possesses modern Russian entrepreneur?»

	Expression
	% 
of all respondents

	Leadership, activity
	76,3

	Ability to negotiate, negotiate
	69

	Industry
	61

	Ingenuity, resourcefulness
	60,4

	Ability to establish communication with the right people
	58,8

	Education
	50

	Risk appetite
	49,8

	Thrift, frugality
	47,8

	Honesty, decency
	36,7

	Dishonesty, the ability to circumvent the law
	9,8


Source: calculated and compiled by the author.
Despite the fact that only 9,8% of respondents said that Russian businessmen are dishonest, in circumvention of the law, 30% of respondents said that the majority of businessmen evade taxes (Table 3).
Table 3
Distribution of answers to the question:
«Do you agree that most businesses are evading taxes, circumvent the law?»
	Expression
	% 

of all respondents

	Yes
	30,7

	No
	27,1

	Difficult to answer
	42,2

	Total
	100,0


Source: calculated and compiled by the author.

Nevertheless, young people increasingly appreciates Russian entrepreneurs, as an active part of society, people who have leadership qualities, be creative, communicative skills.
Thirdly, the role of the university is important factor in shaping the entrepreneurial potential of students. Curricula for each direction of study provides the discipline that provide knowledge in the field of entrepreneurship. The students formed skills and abilities during the development of these disciplines, which in the future will allow them to start their own business.

According to the study only 16.3% of respondents indicated that to date possess the necessary competence to engage in entrepreneurial activity. Most of the respondents (62.4%) said they have not possess such qualities (Table 4).
Table 4
Distribution of answers to the question:
«Do you have any skills and knowledge to do business?»
	Expression
	% 

of all respondents

	Yes
	16,3

	No
	62,4

	Difficult to answer
	21,3

	Total
	100,0


Source: calculated and compiled by the author.

Thus, most of the students are not confident in their ability to organize and develop their own business. In this case, there is a direct relationship of confidence of students in their knowledge of the course. Thus, 32,5% of 4th – year students noted that possesses sufficient knowledge for business. 1st year students have lower index – 12,5% (Table 5).

Table 5
Distribution of respondents’ answers to agreement with the following statement: «I have the necessary knowledge and skills to engage in entrepreneurial activities (small business) already»
	Course
	Agree
	Disagree
	Somewhat agree
	TOTAL


	First, %
	12,5
	60,9
	26,6
	100,0

	Second, %
	22,5
	50,9
	26,6
	100,0

	Third, %
	32,5
	45,3
	22,2
	100,0

	Fourth, %
	32,5
	47,9
	19,6
	100,0


Source: calculated and compiled by the author.
Results of the study led to the conclusion that higher education received by students, developing their first uncreative quality («Responsibility» (62%), «The ability to find information» (60,4%)) and communication skills («Communication» (61,2%)).

According to the survey, more than 50% of respondents said that their education improves data competence (Table 6).

In this case, the least positive effect respondents note in the development of such qualities as creativity (31,8%), teamwork (46,5%), and organizational skills (49,4%).
Table 6
Distribution of respondents’ answers about qualities, who develops their higher education,%
	Quality 
	Yes 
	rather improves
	No
	does not improve

	Responsibility

	62
	31,4
	3,7
	2,4

	communicability
	61,2
	32,2
	2,9
	2,4

	The ability to find information, analyze it
	60,4
	31,8
	4,5
	2,9

	organizational skills
	49,4
	33,5
	10,6
	6,5

	Teamwork
	46,5
	35,4
	15,5
	2,4

	creativity
	31,8
	33,5
	26,1
	7,8


Source: calculated and compiled by the author.

It should be noted that students from direction «Management» have a these figures are more pronounced. Thus, 49,3% of respondents indicated that they receive higher education contributes to the development of team skills, 38% reported that it promotes creativity, 71,8% said about the development of responsibility, 59,2% said about the development of organizational skills.

Comparison of the responses of students about the qualities that are necessary to the modern entrepreneur and quality that develops their university reveals a discrepancy.
On the one hand, according to the students for the modern entrepreneur inherent qualities such as «leadership, and activity» (1st place in the list of selected attributes), «wit and ingenuity» (4th place in the list of selected attributes). On the other hand, higher education directed to a lesser extent to develop creative qualities («organizational skills», «creativity»).
Results of research suggest that the main positive effect is that the study at the university aims to develop communication skills in young people and the ability to find information, analyze it and make decisions.
Nevertheless, the formation of a broad network of dating and relationships, and the development of interpersonal skills is not the merit of the higher education system as a self-developing process. In general, the majority of respondents (45%) say that school must generate in students a desire to start their own business.
58% of respondents indicated that higher education is necessary to do business.

Despite of it, in the opinion of students, education does not play a key role in achieving business success. Thus, only 50% of respondents said that «education» is a necessary quality for a young entrepreneur, 34.3% of students believe that higher education is not necessarily for doing business.

Fourthly, doing business attracts college students because of the prestige of the profession and the positive attitude of society. Thus, 48% of respondents said that the man, who opened the business and successfully dealing with them, is well respected in the community. Potential entrepreneurs have higher rates – 51,1% (Table 7).

Table 7
Distribution of answers to the question: «Do you agree that the Russian people, who organized their business and successfully dealing with them, is well respected in the community?»
	Expression
	% 

of all respondents

	Yes
	48

	No
	21,7

	Difficult to answer
	30,3


Source: calculated and compiled by the author.

In addition, business attracts young people because it provides a higher level of income than employment (Table 8).

Table 8

Distribution of answers to the question: «Do you agree that entrepreneurship provides higher income than employment? »
	Expression
	% 

of all respondents

	Yes
	52

	No
	17,7

	Difficult to answer
	30,3


Source: calculated and compiled by the author.
This figure is even higher (55%) for students, who wants to associate their future with the business.
Another factor shaping the prestige of entrepreneurial activity is the presence of a businessman free graphics and great possibilities for self-realization (Table 9).
Table 9
Distribution of answers to the question: «Do you agree that the entrepreneur has more opportunities for self-realization?»

	Expression
	% 

of all respondents

	Yes
	62,2

	No
	16,6

	Difficult to answer
	21,2


Source: calculated and compiled by the author.

It should be note, that this figure is higher for potential entrepreneurs than the sample average – 65,5%.

Should pay attention to the opinion of the respondents regarding what young entrepreneur needs to do to get the approval of society. The vast majority of respondents (76.9%) believe that the entrepreneur must produce quality products, 54,7% of respondents reported having to pay their workers a decent wage. Students note, that he needs to successfully conduct business (45,7%), comply with the laws and pay taxes (43,7%). To a lesser extent, the respondents consider it necessary to engage in charity entrepreneur (28%).
Fifthly, the students’ desire to do business influence public policy in the area of business. Despite the fact that only 20,2% of respondents believe that the government is making sufficient efforts to promote entrepreneurship, respondents expect to help youth business – organizations (36,7%) and broad coverage of business in the media (21,1%).

Nevertheless, students identified a number of problems, which faced by young entrepreneur (Table 10). Among the main problems are: the lack of start-up capital (55,2%), most of the tax burden (44,8%), lack of knowledge and experience (44,2%), lack of support from the authorities (39,8%).

Table 10
Distribution of answers to the problems, typically for a young entrepreneur

	Problems
	% 

	No start-up capital
	55,2

	Most of the tax burden
	44,8

	Lack of knowledge and experience
	44,2

	No support from the government
	39,8

	Bureaucracy, corruption, arbitrariness of officials
	37,6%

	Few young ambitious entrepreneurs
	22,2

	Other
	1,3


Source: calculated and compiled by the author.

Respondents noted crippling tax burden for entrepreneurs who do not develop only gives up businesses (32,6%). Another significant problem for business development is a lot of competition (30,6%).

Student youth inclined to think that companies, who operate in the market for several years, do not allowed developing for beginners, including applying the technology of unfair competition.

Respondents noted the particular geographical position, pointing to the lack of development of the territory and the inability to conduct business, bad climate and remoteness from central Russia (25,7%). One respondent gives his assessment: «Khabarovsk have a worse term, than Europe: there are no prospects for business development».
Respondents indicated high prices in the region and specifically in Khabarovsk (13,2%). For example, one respondent noted, «Khabarovsk can be compared with Moscow on the price level, but Moscow leader for the quality of life significantly». 
It should be note that in addition to the characteristics that are independent of the entrepreneur, 22,2% of respondents reported such problems as lack of ambition among young entrepreneurs. This suggests that students are not confident in their abilities, and doing business is for them to start their future professional career.
Solution to their problems students see in organizing events of various formats aimed at developing young people's desire to do business (Table 11).
Table 11
Distribution of responses on the forms of involvement 
youth in entrepreneurship
	Forms involving
	the whole sample,%
	Manager,%


	Business training
	48,8
	52,1

	Holding competitions business projects
	44,2
	43,7

	business dinners
	43,7
	53,5

	Study subjects
	42,2
	46,5

	Consultation
	35,2
	43,7

	business incubators
	17,8
	36,6

	business incubators
	1,3
	0


Source: calculated and compiled by the author.
It should be note that the analysis of the data sample as a whole, we note that the characteristic forms for students engaging in entrepreneurship is a practical meeting with businessmen and the acquisition of knowledge and skills through trainings.

Nevertheless, for students from «Management» is more typical studying of special subjects, providing them with knowledge in the field of entrepreneurship. This is confirm by the fact that the students of this area «Education» is one of the important characteristics of Russian entrepreneurs.
Students from direction «Management» have greater areas of study than other; students learn the discipline of the business cycle. The curriculum of this direction provided 31 such discipline, for 39,7% of the total hours provided for Bachelor Degree Programs – managers. Among these disciplines: theory of management (324 hours), organizational change management (252 hours), crisis management (252 hours), marketing (180 hours).
Thus, we note that the willingness of students to do business affected by a number of factors: the existence of links with the business community (through friends, acquaintances, relatives); the presence of potential entrepreneurs qualities needed in the profession; the role of the university (the study subjects on entrepreneurship, organization of meetings with successful businessmen, etc.); policy of the government.

Young people are increasingly involve in the business environment, engage in entrepreneurial training, business – battles, develop business – plans for their projects, which suggest that the transition of students from the group of potential entrepreneurs to real entrepreneurs.
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