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Characteristics of the higher educational services as 

the social and economic categories

Transformation of the Russian economy to an innovative way of development in order to increase its effectiveness involves qualitative and structural changes of the including in education. Effective market of educational services is a prerequisite for the implementation of the government strategy focused on achieving a high level of production and the country's competitiveness in the world market. To the study of the problems of the education market it is necessary to determine the main concepts and their specificity. Concepts such as "educational services" and "education market" have become part of the theory of economic science. However, it should be emphasized that in the scientific literature and publications there is no definite response, how to understand their essence. 
Переход российской экономики на инновационный путь развития с целью повышения её эффективности предполагает качественные и структурные изменения, в том числе в образовательной сфере. Эффективное функционирование рынка образовательных услуг является необходимым условием реализации стратегии государства, ориентированной на достижение высокого уровня производства и конкурентоспособности страны на мировом рынке. Для изучения проблематики рынка образовательных услуг основополагающим является определение ключевых понятий и их специфики. Такие понятия, как «образовательные услуги» и «рынок образовательных услуг» прочно вошли в теорию экономической науки. Однако стоит обратить внимание на то, что в научной литературе и публикациях на тему образовательных услуг нет четкого и однозначного ответа на вопрос: каким образом следует понимать сущность этих понятий?
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To study the problems of education market is the fundamental definition of the key concepts and their specificity. In the course of the study and the analysis of some definitions the author systematized basic approaches to their definition. Most often under the educational services are understood:

- the general educational program of the university; 
- the transfer of information aimed at the intellectual development of the individual; 
- a system of knowledge, skills and competencies; 
- the product of an educational establishment 
- economic activity of the educational institution.

The process approach is reflected in the works of S.Z. Valiev, V.A. Dolyatoyskiy and O.A. Mazur, T.N. Blinova and M.M. Tret’yakov. Service as well as any kind of activity should be directed at a specific consumer. From this point of view, in our opinion, can be considered the most complete definition of N.V. Dmitrieva, which takes into account three aspects: educational service satisfies the personal, group and social needs [4].
The analysis of existing definitions allowed us formulate its own definition: it is an educational service - targeted, two-way process of interaction of subjects of training, aimed at the transfer and accumulation of knowledge and skills that meets the needs of a person in receipt of the profession and to meet the demand in the labor market. This interpretation of educational services, in our opinion, more accurately reflects the specific educational services as a process. Authors such as E.D. Lipkin, S.A. Zaychikova and I.N. Mayatskaya, V.N. Zotov, V.P. Schetinin consider education services as a system [1,5].
They emphasize that educational services can be regarded as a way to meet the needs of the knowledge, skills, development of research capacity, etc. in the education market, where the producers and sellers are various educational institutions, and consumers of educational services are as individual citizens and society. As a "result of mastering learners (students) knowledge, abilities and skills to enable them to (him) to carry out professional activities related to the decision heuristic and diagnostic tasks," consider the term educational services T.N. Blinov and M.M. Tretyakov[3]. 
With the term "educational service" is closely related to the concept of "educational product" and "the product of education." The first involves an educational program: the specific content of the course, the organization of the educational process, the management system of the university, methodological, financial and staffing, etc. As educational products are considered inventions, patents, software and research, symbols of educational institutions (name, logo), etc. "Product of Education" - is an individual with its own characteristics that are unique to him, social, psychological, cultural and other characteristics[1,6]. 
Having considered the educational services from different points of view, it can be concluded that the educational service is - a complex process aimed at the transfer of knowledge and skills for both general education and professional character to the consumer within a specific educational program to meet the needs of citizens, society and state.

Multidimensional nature of the phenomenon of educational service allows us to consider it as part of financial - economic, economic activities of the university. This interpretation is reflected in the writings of I.B. Romanova, T.N. Blinova and M.M. Tretyakov. "Economic activity is educational subject" a broader concept. It includes not only the transfer of knowledge and skills, but also financial management, meeting the needs of the subject of education and society, meet production demand etc. That is why we believe that the definition of "educational service as an economic activity" may be supplemented and refined. To do this, we have considered the essential characteristics of the term "economic activity" by authors such as M. Olejnik, A.N. Kokotov, M.I. Kukushkin, K.R. McConnell, S.L. Bru etc. Al [2,8].
 In our view, the concept of "economic activity" in relation to educational services may be specified as follows: a special kind of economic activity of the educational subject (high school), during which there is production, distribution, exchange, consumption of tangible and intangible benefits through the use of the basic resources of the organization in order to meet the diverse needs of the individual, society and state. 
Consider the content of educational services and their specificity in more detail. Customary to distinguish the following characteristics [3,9]:

1. Intangibility. It is impossible to assess their quality and learning outcomes. To make the service more understandable and tangible, educational institutions conduct open houses, placing advertisements on television, radio, the Internet, print brochures, flyers, etc. Also visualize the service, to assess its quality enable JavaScript government licenses and certificates of accreditation, national and / or international socio - professional opinions (certificates), the state of material - technical base, modern equipment of educational, sports and others. Premises, the opportunity to stay in hostel competitiveness of graduates in the labor market, the credibility of the university and faculty - the faculty, the attractiveness of the university in the international market of educational services, etc. 
2.  They are inseparable from the source. We believe that this characteristic in today's socio - economic and technological development has acquired some specific features. On the one hand, learning takes place in a particular educational institution and each university offers market their unique products - educational programs. In this case, the consumer of educational services is an active participant in the educational process, which creates conditions for the development of long-term relationships between producers and consumers on the basis of partnership and mutual cooperation. 
However, the development of information technology makes it possible today to receive "education at a distance." Therefore, we believe that at present there is estrangement of educational services from the source, it is not always a learning process associated with the personal interaction of the teacher and the student. Confirmation of this thesis may be, for example, remote or online - training. Within the framework of the Bologna system is actively developing a tendency to create joint educational programs, including international. Program "double degree" is meant that the educational process is carried out jointly by teachers and can be held alternately in one and another university. In this case, we can say that the education service, in the course of its provision, moving from one source to another and back again. 
3. Educational services aren`t consistent in a quality. The quality of services depends on many factors: the professionalism of the teaching staff, the level of development of the internal infrastructure of the university, the state of material - technical base, educational programs conform to the realities of the socio - economic development of society and others. A special place is occupied by the human factor, so the quality can be affected by emotional and physical condition as a teacher and a student. It is essential to time, place, motivation, level of prior training, interpersonal relationships of students, students and teachers, the teacher and the students, etc. Thus, under the influence of various factors on the quality of educational services throughout the learning process can be estimated by - differently. Therefore the final result will depend on all participants in the educational process. 
4. Educational services aren`t saved. This characteristic of services due to the fact that they are - first, are intangible and can not be stored as a commodity. Second, if we consider the educational service as a process, then the person receiving it only at the time of study. The result of the service is formed by the student a system of knowledge, skills and competencies. However, over time, knowledge becomes obsolete and need to be updated regularly. In addition to this important feature is the fact that under the influence of modern society development content, specificity and mode of supply of services is constantly changing. 
Along with the standard features of educational services, many authors have noted the features that distinguish them from other types of services: the delayed nature of the manifestation of the results, consumer participation in the educational process, seasonality, publicity, providing a longer period. Professionals such as T.S. Boiko, A.I. Kovalev, S.A. Zaychikova and I.N. Mayatskaya, V.A. Dolyatoysky and O.A. Mazur to the characteristics of services include: the dependence of the availability of services from their place of residence and assist potential students. However, in our view, distance learning can reduce this dependence. active implementation of information technology also promotes access to educational. A.V. Alferov and A.G. Bezdudniy to the characteristics of services include: the complexity of the centralization of production, the association of students in large lecture halls with a total of the basic educational program; Subjective assessment of knowledge, a variety of educational services; participation in the consumption and production of several services at the same time, and often a large number of individuals [1]. 
S.G. Borisova striking feature of educational services believes considerable openness of educational services for information, personnel and other connections that makes collaboration the priority producers of educational services. R. Dzhaparova, O.V. Saginova believe that educational services are complemented by related services (hostel, health care, sports and fitness centers, plant nutrition, and others.) that accompany the process of learning and ennoble satisfy domestic and cultural needs of consumers, giving it added value to the university[6]. 
We think it's fair to point out some features of educational services, which appear under the influence of socio - economic transformation. Russian society is going through at the present stage in its development, a profound transformation. Political, economic and social changes can not affect the higher education system in which there is a number of system changes. In accordance with the new Law on Education provides three levels of training: Bachelor - Master - Graduate School, the market of educational services has gone beyond national borders and it significantly increases the competition between domestic and foreign educational institutions. In such a situation it is necessary to take into account international standards, while maintaining the traditional advantages of a national high school. These circumstances allow us to highlight the new features of educational services - mobility and internationality. 
The emergence of such feature as the mobility due to the development of distance learning using the Internet is the resource of educational instruments. For the purposes of self-education more and more people resort to the use of video and audio courses, tutorials, on - line consultation on various websites and forums of professional communities. This allows us speak not only about the academic mobility of teachers and students, but also on the mobility most educational services. With the help of the internet - technology educational services can be moved, provide and receive, both domestically and internationally. 
Internationalization of education services is manifested primarily through the introduction of the Bologna system of education in the Russian Federation since 2003. Creating a unified educational space contributes to the formation of uniform requirements and criteria for assessing the quality of educational services and the skill level of graduates. To achieve this, institutions of higher education, a system of education quality management of ISO, which helps institutions of high school to enter the global level, to interact with foreign universities, academic and research centers, to increase the number of foreign students, and most importantly to increase their attractiveness and competitiveness. Uniform accounting system load ECTS allows students to identify the discipline of educational program and to simplify the procedure for recognition of learning outcomes in different universities. Double degree program, the existence of agreements on mutual recognition of diplomas between the individual countries, the formation of international labor market and others indicates the specific relevance of educational services for the global space and that each institution should ensure their compliance with international standards. 
Thus, the study of the specifics of educational services allows us to formulate the following conclusions:

- multidimensional concept generates a variety of approaches to the determination of their nature, among which we should highlight the characteristics of educational services as a process, system, the type of economic activity, the product of the university, as well as the educational program;

- In our view, the interpretation of educational services can complement and flesh: in - first, it is an educational service - targeted, two-way process of interaction of subjects of training, aimed at the transfer and accumulation of knowledge and skills that meets the needs of a person in receipt of the profession and meet the demand for the labor market; the second, it is a complex process aimed at the transfer of knowledge and skills for both general education and vocational nature of the consumer within a specific educational program to meet the needs of citizens, society and state; third, a special type of economic activity subject education (high school), during which there is production, distribution, exchange, consumption of tangible and intangible benefits through the use of the basic resources of the organization in order to meet the diverse needs of the individual, society and state;

- educational services have inherent distinctive features that should be considered in the context of the socio - economic changes in society;

- development of information technology has made national borders in the field of education is absolutely transparent, whereby it is possible to talk about the appearance of such characteristics of educational services such as mobility and internationality;

- we believe that at present there is a certain distancing of educational services from a source, primarily because for education are not necessarily trained in the walls of the university directly communicating with the teacher, distance learning gives you the opportunity to receive an education at a distance. 
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