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Entrepreneurial potential
of the student's youth
The article discusses the subjective and objective determinants of entrepreneurial intentions of the student's youth. 

The author points out the importance of research in this direction, because analyzing information about who today is an entrepreneur, what demographic, social, economic characteristics they possess, what problems are experiencing, we can predict the main indicators of socio-economic development of the region. However, no less important is the study of the views of that group of young people who identify themselves in the future as an entrepreneur. In social science such a category of human are the potential entrepreneurs.

Potential entrepreneurs include people who do not have their own business, but they will want to open it in the future.

The author presents the results of sociological research, which explain essence of potential entrepreneurs, and characteristics of this social group.

В статье рассматриваются субъективные и объективные детерминанты предпринимательских намерений студенческой молодежи. Автор указывает на важность исследований в этом направлении, поскольку, проводя анализ информации о том, кто сегодня является предпринимателем, какими демографическими, социальными, экономическими характеристиками они обладают, какие проблемы испытывают, можно косвенно спрогнозировать основные индикаторы социально-экономического развития региона. Однако не менее актуальным является изучение мнения группы молодежи, которая в будущем идентифицирует себя в качестве предпринимателя. В социологической науке такую категорию людей составляют потенциальные предприниматели. К ним можно отнести индивидов, которые не имеют собственного бизнеса, но планируют его открыть. Представлен анализ результатов социологических исследований, которые характеризуют предпринимательский потенциал и установки данной социальной группы. 
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Youth as the most active part of the society undergoes extensive research of sociologists. In the recent years among the trends has become very popular the study of entrepreneurial characteristics in a given social group.

Analyzing information about who today is an entrepreneur, what demographic, social, economic characteristics they possess, what problems are experiencing, we can predict the main indicators of socio-economic development of the region. However, no less important is the study of the views of that group of young people who identify themselves in the future as an entrepreneur. In social science such a category of human are potential entrepreneurs.

Potential entrepreneurs include people who do not have their own business, but they will want to open it at future.

In our opinion on the entrepreneurial potential of students can influence the objective factors, as reflected in the statistics and the results of sociological research. There are«Entrepreneurial potential of students» (the Russian Academy of National Economic and Public Administration) and «Youth and Small Business: attitude towards an entrepreneurship and the creation of conditions for the realization of entrepreneurial potential» (the Institute for Complex Strategic Studies («ICSI»).
First, entrepreneurial activities largely attract the students of the management area of study («State and Municipal Management», «Management») and economic («Economy», including learning profiles «Taxes and taxation», «Finance and credit») (table 1).

Table1
Distribution of respondents, who wish to engage in business activities, 
depending on the direction instruction
	Direction of training
	% of respondents who wantsbecome an entrepreneurs

	State and municipal management
	24,3

	Management
	14,2

	Social Work
	7,1

	Sociology
	9,7

	Jurisprudence
	10,5

	Legal guarantees for national security
	6,7

	Economic Security
	6,7

	Economics
	20,6

	Total
	100


Source: calculated and compiled by the author.

Thus, 24,3% of respondents who wants to become an entrepreneurs, are the students of direction «State and municipal direction», 20,6% are taught in the direction of «Economy», 14,2% of respondents are trained on «Management». In addition, the results of the study are less will to create the business direction of students «Social Work» and «Economic Security» and « Legal national security». 

This explained by orientation towards educational programs for specialist training and motivation of the respondents themselves in their future profession. Students – social workers aimed at helping various social groups, students of «economic security» and «national security Legal» realize the prestige of their future profession, involving in the development of regulatory acts to ensure the safety of individuals, society and the achievement of international cooperation between law enforcement agencies and the state).

Secondly, the characteristic of the material provision affects the desire to go into business. Respondents whose financial situation has deteriorated in the last year (14,3%) are less interested in entrepreneurship than students who reported improvement in their financial situation (12,7% and 45,7%, respectively).

Thus, open their own business are more interested those whose income has increased over the last year.

Thirdly, factor of the determining the intention to be an entrepreneur is availability of information about the legal framework governing the business issues (table 2).

Table2
Distribution of answers to the question
«Do you know about the state target program of the Khabarovsk Territory «Development of small and medium business in the Khabarovsk Territory 

in2013 – 2020years?»
	Expression
	% of respondents who wantsbecome an entrepreneurs

	Yes, I know about main theses of the Program
	16,8

	Yes, I heard something about the Program
	59,0

	No
	21,3

	Hard to say
	3,0

	Total
	100,0


Source: calculated and compiled by the author.

The majority of survey participants (75,8%) either know about the main theses of the State target program of Khabarovsk Territory «Development of small and medium business in the Khabarovsk Territory in 2013-2020», or something heard about it.

Fourth, the respondents with the higher levels of innovation want to open business (figure 1). The groups answered the question: “Do you love innovation? Imagine a scale from 1 to 7, where 1 means people who do not accept the innovation, 7 – means people who do not live without innovation. Who are you? «Conservatives» answered from 1 to 3, «innovators» – from 6 to 7”.
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Fig. 1. The degree of conservatism (innovativeness) of respondents,%

Thus, 20,5% of the total sample is «innovators». This figure is even higher among students who answered affirmatively about of open business in future (22,8%). The rate of innovation among the potential entrepreneurs is higher than the average in the sample that determines the seriousness of the desire to open business in the region.

Fifthly, one of the most important factors, who motivate respondents to start a business, is connected with the business community. The survey results indicate, that absolute majority of respondents, who wants to do business have a connection with business community through relatives, family members, friends, acquaintances (90.6%) (table 3).

Table 3
Distribution of answers to the question
«Do you have friends among the entrepreneurs»
	
	% of respondents who wantsbecome an entrepreneurs

	Yes
	90,6

	No
	9,4

	Total
	100,0


Source: calculated and compiled by the author.

Also, 43% of respondents, who have not friends among the entrepreneurs, have a plan to open a business. Similar results were obtained in a survey conducted by «ANO ICSI». Thus, 76% of respondents who said that entrepreneurs are members of their families have a plan to open their business in the future, 66% of potential entrepreneurs have a friends among entrepreneurs.

Only 33% of students, who are not familiar with entrepreneurs, have a plan to open their own business. [1, p. 46].

Nevertheless, this is not a main motive, who can coerce young students to engage in business (table 4).
Table 4
Distribution of answers to the question
«What are the motives of creation your business», %
	
	Motive
	% of respondents who wantsbecome an entrepreneurs

	1
	Lack of work, lack of money
	22,1

	2
	Presence of entrepreneurial skills(perseverance, initiative, innovation)
	41,6

	3
	The emergence of interesting ideas
	50,9

	4
	Professional experience, sufficient knowledge
	14,6

	5
	State and regional business support
	12,4

	6
	Relationship with entrepreneurs, support
	30

	7
	The desire to occupy free time
	17,2

	8
	Other
	4,5


Source: calculated and compiled by the author.

The survey results show that the main motives to engage in business are: the emergence of interesting ideas (50,9% of respondents), the availability of entrepreneurial skills (41,6%), the relationship with entrepreneurs, support (30%). Only 12.4% of respondents rely on state support. 

Nevertheless, analyzing the conditions in the Khabarovsk region to build their case, the vast majority of respondents (78,8%) noted that conditions were created due to state support of business. The respondents were asked to indicate what conditions promote business development in the Khabarovsk Territory. The responses were received as follows:

•State support – 78,8%.
•Availability of infrastructure – 16,25%. 

• Dialogue between the government and entrepreneurs – 11,25%.
•Promotion ofbusiness – 6,25%. 

•Have friends among the entrepreneur – 5%. 

•Possibility to rent rooms – 5%.
•Easy registration – 2,5%.
• A regulatory framework – 2,5%.
•Availability of information sources on entrepreneurship – 2,5%.
Among the much less popular responses of respondents are: favorable conditions for business development (16,25%), availability dialogue between the government and entrepreneurs (11,25%). The respondents were asked to indicate what conditions hinder the development of business in the Khabarovsk Territory. 

Among the major challenges faced by the young entrepreneur can be identified as «external» factors related to the activities of the state or business environment (high taxes, a lot of competition, lack of government support, corruption , administrative barriers) and «internal» factors directly related to the future by the entrepreneur (lack of knowledge and skills ).

Among the responses were:

• High taxes – 32,6%. 

• Large competition – 30,6%. 

• Geographical position- 25,7%. 

• Lack of state support – 23,6%. 

• Lack of seed capital – 20,1%. 

• Lack of resourcefulness, initiative – 14,6%. 

• High prices – 13,2%. 

• Corruption – 10,4%. 

• Inadequate education – 9,02%. 

• Administrative barriers – 8,3%. 

• Inadequate regulatory framework – 6,25%. 

• Migration of skilled personnel to West – 4,2%. 

• Economic instability – 2,7%.
Respondents noted a crippling tax burden for businesses, which does not allow develop the newly created enterprises (32,6%). Another significant problem for business development is a lot of competition (30,6%).

Youth inclined to think that the companies operating in the market for several years do not accept beginners, including applying technology unfair competition, and colludes.

Respondents note the geographical position, pointing to the lack of development and the inability of the territory for business, bad climate and remoteness from Central Russia (25,7%). One respondent gives his assessment:«In Khabarovsk worse than in Europe: no perspective for business».
Also the respondents indicate a high level of prices in the region and specifically in Khabarovsk (13,2%). For example, one respondent noted, «We can compare Khabarovsk and Moscow by the price level, but the quality of life is better in Moscow».
Sixthly, one of the indicators for opening the own business, is the propensity to migrate (table 5).
Table 5
Distribution of answers to the question 

about propensity to migrate
	
	Will you leave the Khabarovsk Territory

	
	wish to open business
	do not want to open business

	
	Number of respondents,%
	Number of respondents, %

	Yes
	40,4
	36,7

	No
	21,3
	29,5

	Hard to say
	37,5
	32,6


Source: calculated and compiled by the author.

Migration level is so high enough, among the potential entrepreneurs, and all of other respondents.

Therefore, 40,4% potential entrepreneurs will leave region after academy and 36.7% of respondents who do not want to link their future with the business. 

Also, it should be note that more than a third of respondents have a difficulties with choose the place of residence (35,8% of total respondents). Under the most pessimistic scenario, Khabarovsk Territory can lose 78,3% of the respondents, young professionals, who set themselves the ambitious goals and capable to develop the region.

Analyze the motives of the respondents wanting to leave or stay in the Khabarovsk Territory:
• More opportunities for self-realization in the West, – 36%. 

• Geographical position – 34,6%. 

• Expensive life in the city – 17,5%. 

• Low standard of living – 15,7%. 

• Due to family circumstances – 11,4%. 

• Expensive housing – 8,8%.
As can we see from the above data, the respondents in the majority believe that in the West (meaning Central Russia and countries of Europe, USA) there are more opportunities for implementation. 34,6% of respondents are not satisfied with the geographical position of the Khabarovsk Territory. This manifested in dissatisfaction climate, remoteness from Central Russia.

In support of the survey results, we note that this idea is popular among respondents: «I will leave the country: I will want allow my children to get good education». Apparently, this behavior caused by the imposed stereotype about inability get a good education in Russia. Also, the following statement is popular among the respondents: «Khabarovsk Territory does not develop, there are no prospects for the youth».

It should be emphasize that 29,9% of respondents, who wants to leave Khabarovsk Territory, estimates conditions for business as unfavorable. Another 40.3 % of respondents have a hampered in assessment. Nevertheless, this group of respondents in the vast majority (77,3%) said that the conditions for business in Khabarovsk Territory created already. About half of the respondents (47.4%) do not want to participate in the development of proposals for development of entrepreneurship in the Khabarovsk Territory.

The author emphasizes that most people, who plans to leave from the Khabarovsk Territory, is students of 1 and 2 courses (31,8% and 27,9%). Moreover, there is a direct relationship between courses of respondents, and their desire leave the region: elder respondents lesser degree wants to leave Khabarovsk Territory (21,4% – of the 3rd year students, 18,8% – of the 4th year students).

Results of the survey suggest that the main reason for migration of younger students is lack of education, competencies needed for not only open the business, but also for the ability to objectively assess socio-economic situation of Khabarovsk Territory, indicators of living in the region. Respondents confirm this: 72,9% of undergraduate students, who wishes to leave the region, said they do not have sufficient knowledge. Significant role in this process play a stereotype of a better life abroad or in Central Russia.

It should be note that 24,5% of students would not leave Khabarovsk Territory after graduation. They have following motives:

•Patriotic considerations – 31%

• There are all conditions for life – 29%

• Like to live here – 29%

• Khabarovsk region develops – 21%

• My family, friends is here – 9,5%

The main motive of the respondents is «patriotic reasons» (31%), students say they love the Khabarovsk Territory, they grew up here and they do not want to leave, and quote the proverb: «Where you were born there are useful».

The next group of motives is: «There are all conditions for life» (29%), «I like to live here» (29%), «Khabarovsk region develops» (21%).

Least students will not want to leave because their family and friends is here (9,5%).

The analysis of responses allowed generate and calculate the entrepreneurial potential of the student’s youth. 

Young people in general have a positive attitude for become entrepreneurs. So, 66,75% of students responded affirmatively about desire to open a business. However, only 0.8% of respondents have a business already, which is quite a low rate (table 6).
Table 6
Distribution of answers to the question 
«Do you want to start a business?»

	«Do you want to start a business? »

	
	
	Sex
	Total

	
	
	Male
	Female
	

	Yes
	Total number of respondents,

%
	28,5%
	71,5%
	100,0%

	
	% of respondents
	73,1%
	64,7%
	66,9%

	No
	Total number of respondents,

%
	20,9%
	79,1%
	100,0%

	
	% of respondents
	26,0%
	34,6%
	32,3%

	I have a business 
	Total number of respondents,

%
	33,3%
	66,7%
	100,0%

	
	% of respondents
	0,25%
	0,5%
	0,8%

	Total
	Total number of respondents,

%
	26%
	74%
	100,0%

	
	% of respondents
	100%
	100%
	100%


Source: calculated and compiled by the author.

So far as potential entrepreneurs may include individuals, who do not have their own business, but they plan open it at any time, the entrepreneurial potential of students is 66,9%.

Thus, based on the analyzed results of the study, the author was presented portrait of the typical potential entrepreneur: it is female (71,5%), she is the 1st year student (33%) on the specialty «State and Municipal Management» (24,3%), she does not work (43,1%), she has an average level of income (62,9%). She has savings in the bank (50,9%), she has friends among the entrepreneurs (90,6%), she travels abroad (34,1%), and she gets an additional qualification (35,2%). She decided to go into business because she has an interesting idea (50,9%), she believes that the favorable business environment created in partially (59,6%), she wants to open a business in commerce (46,2%), she does not consider her business innovative (49,4%).
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