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Innovative activity effect on the enterprises’ competitiveness
Enterprises’ ability to change and improve is one of the conditions for its competitiveness. Therefore, the assessment of the degree of its competitiveness is based on innovativeness, responsiveness to innovations, as well as on an increase in a market share by introducing the innovations. Taking into account these factors, the enterprises’ competitive advantages are determined, based on which their investment and innovation strategy is designed.
Одним из условий конкурентоспособности предприятия является его способность к изменениям и усовершенствованиям. В связи с этим, в основе оценки уровня его конкурентоспособности положены инновационность, восприимчивость предприятия к инновациям, а также прирост величины его рыночной доли в связи с внедрением новшеств. С учетом этих факторов определены конкурентные преимущества предприятий, на основе которых разрабатывается его инвестиционно-инновационная стратегия.
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Innovative activity has become a major condition for success for many Russian enterprises facing the problem of surviving in severe competition. Enterprises in the market have to design their innovative policy to guarantee their present and future competitiveness. It is with enterprises that keep pace with technological and scientific progress and have enough resources to launch the new researches and developments that the awareness of the necessity of ongoing research and development of new designs is.
As the components of an enterprise’s innovative potential are linked directly with all of its resources, making changes to one of the components can be conducive to increase its competitiveness. An enterprise’s competitiveness can be defined as its comparative advantage in relation to the other companies in the same branch of economy domestically and internationally. To win the market means to take advantage of competitiveness.

The competitive advantages of an enterprise are basically determined by innovations and changes [1]. Competitive advantages can only be sustainable if improvements are continual.
The competitiveness of an enterprise based on putting into effect the results of its innovative activity should be regarded with two aspects in mind which are responsiveness and innovativeness.
Responsiveness is the company’s ability to adapt to external changes by reorganizing from inside. Innovativeness is the ability to upgrade and change by launching the new elements. The dependence of these abilities that shape an enterprise’s competitiveness, as well as the role of innovative resources is featured in Fig.1.
Legend:

Fig. 1. The scheme of an enterprise’s competitiveness formation
In conformity with the statements above and figure 1 the extent to which an enterprise uses its innovative potential determines its competitiveness (2(. In this case competitiveness (К) can be defined as:
К = Кv + Кi 





(1)

where Кv – the coefficient of an enterprise’s responsiveness;

Кi – the coefficient of an enterprise’s innovativeness.

The coefficient of a company’s responsiveness can be calculated using the following formula:
Кv = Вi / Во , 





(2)

where Вi – the number of innovative items produced by an enterprise;

Во – the total of items produced by a company.

The coefficient of an enterprise’s innovativeness can be calculated as follows:
Кi = Рisp / Ро ,





(3)

where Рisp – the resources involved to design and launch innovations in production and operation;

Ро – the total of an enterprise’s resources.

The higher an enterprise’s innovativeness and responsiveness are, the higher its competitiveness is (К(2). Enterprises use innovations due to the necessity to keep profitability sustainable enough and to get competitive advantages on the market. Therefore, designing innovation-based strategies allows an enterprise to increase its competitiveness and to win the market by increasing its share in it.
The following aspects are really important to analyze and estimate an enterprise’s share in a market:

- The products by which the share of competing enterprises is determined should refer to the same group in Russian National Product Classification;

- The geographical limits considered should be the same for all the enterprises to be analyzed;
- The time period should be fixed to make estimates. 

The market share of an enterprise is determined with the formula:
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where Дik (Дiv) – the market share of an i-enterprise by the amount of products sold;

Кi – the amount of products of an i-enterprise;

Цi – the price of the products by an i-enterprise;

n – the number of the enterprises in the market analyzed.

The market share of an actively innovative enterprise can be estimated based on the formulae shown above:
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where Дiki (Дivi)- the market share of an actively innovative i-enterprise by the amount of products sold;

Кii – the amount of an enterprise’s innovative products;

Цii – the price of an enterprise’s innovative products per item.

The market share of actively innovative enterprises is as big as the amount of innovative products made:

(Дiv= Дivi – Дiv




(8)

(Дik = Дiki - Дik




(9)

The competitive advantages manifest while an enterprise is dealing and competing against the other participants in the market to get the best customer’s value for its products and the highest profit.

According to the theory of competitive advantages every subject in competition owns an individual combination of competitive benefits. If competitive advantages are taken due to the natural resources and cheap labour force, such an economy has a primitive structure and relatively low efficiency. In the modern world this advantage is doomed to turn into commodity dependence which was true for the Russian economy at the end of the 20th century.
Competitive advantages are gained by simultaneous use of resources, investments and accumulated wealth. Consequently, there are some models of competitive factors innovativeness as the major qualitative characteristic of competitiveness level. 

Innovative changes in any economic system destroy its balance but they also create the inner stimulus for competitiveness growth and opportunities for qualitative changes of this system. Thus, in order to increase their competitiveness enterprises should develop long-term programmes for innovative development (3(.
The formation scheme of an enterprise’s investment and innovation strategy is in Fig. 2.

Fig.2. The formation of investment and innovation strategy
A list of measures is being developed to improve innovative activity based on the study done. These measures are supposed to secure:

· A best use of material, financial and labour resources while developing and implementing innovations;

· A decrease in time spent at each stage of the innovative cycle;

· A gain of competitive advantages after introducing innovations;

· An increase in the market share of an enterprise.
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