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The value of the system the internet for business–elite of Russian Federation (on materials of Primorsk Territory)
The article is devoted to the specifics of development of the system of internet in perception of primorsk business-elite. The partial comparative analysis of similar perception of Russian and Primorsk business-elites is made.
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World achievement of the last decades is creation and development of the electronic internetwork Internet. The rates of growth of users the «Internet» for the last three years increased almost in 5 times. The analysts predict stormy growth in a nearest period. 

Today in the USA about 70% firms and enterprises use the Internet for the making of commercial transactions, and almost 89% - for advertising it to the products of E of its advancement in the widest social layers of population. In Europe this percent is below – 50 and 60 accordingly. In respect of Russian Federation, unfortunately, full-scale researches are not conducted in it. The sociological researches of the largest primorsk companies however conducted by the author show that the all largest from them use it.
In the modern world of electronic commerce an effective and cheap method is to lead to every products or favor to one or another layers of socium.  It appears that there was a situation in Russian Federation, when the Internet is perceived by Russians, in the first, as an information generator, in the second, as the communication mean, and, finally, in the third, as a source of entertainment, but that the Internet is a powerful instrument of business development and business activity, so far is not almost perceived.
Moreover: neither Russian company nor Russian business use all opportunities of internet-commerce, although in the country all legal frameworks for development of internet-commerce are created. The population of Primorsk territory uses the resources of network in the way of life and on the workplaces, not by chance the Seashore edge on the amount of users of the system the «Internet» is occupied by the second place in Russian Federation – after Moscow.

At the same time, the pattern of the use of these resources unseals one of the main problems in area of internet-commerce: the internet is perceived by primorsk socium as not serious area of appendix of business and creative efforts, but as communication (nothing as though improved SMS-report) mean, as the mean of extraction of information (almost on 65% - entertaining character), as the mean of luxury, rest and computer games, i.e. the phenomenon in all respects is not «serious».

Most habitants of the territory - without depending on education and sort of activity - do not present in general, what opportunities in the field of business and treatment of information are contained in Internet. Summary information about the pictures of habitants of Primorsk territory of what Internet, and what possibilities it possesses is given in the тable №1.

Table 1
	Basic directions of the use of the Internet
	2006
	2007 

	
	all inhabitants of Primor’e
	Including working in the sphere of commerce and services
	all inhabitants of Primor’e
	Including working in the sphere of commerce and services

	Obtaining the information and news
	100%
	100%
	100%
	100%

	Obtaining business, official information, including of the advertisement
	13
	14
	21
	24

	Use of the electronic mail
	23
	45
	34
	46

	Use of means of electronic commerce, including orders, payments, and so forth.
	1,5
	2,6
	1,2
	4,5

	Entertainments, games
	96
	99
	96
	97

	Contacts with friends, the acquaintance
	47
	510
	51
	53

	Cooperation for the joint operation, creation and the proposal of goods and services
	0,1
	0,1
	1
	2,5


The attitude toward the Internet as to the «coming back to the life of newspapers», generated «large SMS» and the mean of entertainment, between all other, and not serious attitude toward it on the whole. From the point of mass consciousness, with the same success, as well as through the system Internet contracts and transactions can be concluded by means of cellular telephone or «playstation».  If to general perception of the «Internet» add unsolvedness of a number of legal problems (about what is talked above), it will more strengthen a general «vote a mistrust» to e-business. 

The same few firms and enterprises, which participate in the electronic commerce by means of the Internet, have well-defined directivity in their activity, reflected in тable 2.
Table 2
Basic directions of the use of a network of the Internet- business: the comparison of Russian and Primor’e data Russia - 2007, littoral - 2007 [1]
	
	MP, %
	PBOYuL, %
	SPMP, %
	МP, Primor’e, % 
	PBOYuL, Primor’e, %
	STPMP, Primor’e, %

	Propagation of information about the products
	25
	12
	32
	16
	24
	15

	Sale of the goods through the Internet
	13
	1
	23
	9
	13
	15

	Getting orders through the Internet
	23
	5
	29
	10
	15
	18

	Confirmation of orders through the Internet
	11
	6
	13
	17
	27
	17

	Payment through the Internet
	0
	0
	0
	0
	0
	0

	Getting payments through the Internet
	1
	0
	3
	0
	9
	4,5

	Cooperation for the joint proposal of goods and services
	5
	1
	19
	12
	13
	9


However quite undeveloped payment and financial guarantee and co-
operation over the internet is while, and herein the Primorsk territory little differs from other Russia. The feature is in that almost all transactions with internet-payment carry interregional character, however, as well as almost 70% to internet-activity of companies of the territory.
It distinguishes Primorsk internet-business from Russian business of many other regions in Central Russia. It is connected with the remoteness of the territory from Center.
Not by chance all largest enterprises from researched have their personal web sites, 16% PBOYUL have their pages. Unlike Moscow, Primorsk MP do not have their pages, and are poorly presented in electronic business, though they use internet-services. 
The lack of development of financial operations with the use of opportunities of Internet is connected with the factor of social mistrust, not «serious attitude» toward the system Internet.

The structure of the offered for on-line trade goods has the brightly expressed specific (see table 3). This specific, by the way, reflects and reason of the activity of Primorsk PBOYUL in the on-line market: the activity of majority from them is related to the sale of vehicle spare parts and used Japanese cars. 
Such regional specific deepens from year to year, the spectrum of regional goods and services does not renew and does not broaden. It is connected, first, with the deepening specialization of Primorsk territory in transit deliveries of fish, sea-products and used Japanese cars.
An exception on this background makes only a build industry, related to activity of the largest Far-Eastern monopolist in this area – business concern «Park group» and his subdivisions, such, as «Spasskcement», «Fort-cement», «Warm lake» and others, on which, by virtue of the remoteness of basic producer of cement and clinker of the Far-Eastern Federal district JSC «Spasskcement» from the Far-Eastern and Russian regions, preliminary sales on-line got sufficient development. But, again, financial calculations of «Park group» and its subdivision does not conduct on-line, remaining, nevertheless, by a front-rank worker in area of electronic commerce in the part of suggestions, promotion and advertising of its goods. The last is related to relative youth of manager's link of «Park group» – approximately 37 years.

Table 3
Structure of commodity mass and the portion of on-line- trade on the market for littoral, 2006, 2007 [1]
	Kinds of trades

	2005
	2006

	Vehicle spare parts and the automobiles
	30,4 %
	39,4 %

	Construction materials
	5,7 %
	6,5 %

	Fish and sea products
	5,6 %
	6,5 %

	Personal computers, the office equipment
	10,5 %
	8,3 %

	Books
	2,3 %
	2,4 %

	Music and Video
	2,5 %
	2,8 %

	Tourist services
	5,8 %
	7,4 %

	Consumer electronics
	3.4 %
	3,3 %

	House and garden
	0,5 %
	1,0 %

	Sport
	0,3 %
	0,3 %

	Medical preparations
	16,6 %
	16,5 %

	Others
	12,4 %
	4,6 %


At the same time, without paying attention to the brightly expressed regional specific, e-business of Primor’e suffers from those problems from which the whole market of electronic commerce suffers in Russian Federation. 
It should be noted that, while the general social change will not happen in attitude toward the opportunities of the network «Internet» in Russian socium in general, in Primorsk in particular, to expect a serious breach in e-commerce is very difficult.

One should hope that all of it is «the illnesses of growth» of Internet in Russia and in Primor’e, which, as far as the Russian market development, will be overcame in the future, as last urgently requires the expansion of e-commerce and involving the subjects of market in it, especially for remote from the Center regions, which, sure, is the Primorsk territory.

Literature and sources:
1. Electronic commerce as social phenomenon. On materials of Primorsk territory. Research materials of 35 leading enterprises of the territory. Leaders: I.D. Sanachev, N.M. Pavlenko. – Vladivostok : VGUES, 2005 – 2006. 

2. A.N. Sokolova. Electronic commerce: world and Russian experience. M. : the Open systems. 2003. – 223 p.  






